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Important Instructions:

1) Q.1 & Q.6 are compulsory
2) Attempt any 3 questions from Q. 2to Q.5
3) Figures to the right indicate full marks.

Q.1 (A) Fill in the Blanks: (5)
1. The green marketing practices are focused on-------------------—- .

a. Environmental sustainability b.Economical Development c.technological development
d. Industrial Development

Income and occupation are -------------------- influences in consumer behaviour.
a. Cultural b. Demographic c. Psychological d. Social

3. “Freedom from fear and danger” is ------------------- buying motive.
Secondary b. Negative c.Primary d. None of these

4. International marketing consist of finding and satisfying ------------------- customer needs.
Domestic b. Marketing strategy c. Marketing Management d. Global

5. - is the step-by-step process of collecting, reporting, analysing and measuring the

data of users.
a. Content Marketing b. Affiliate Marketing  c. Web Analytics 4. E-mail marketing



(B) Match the pairs

International Marketing
Motivation and perception
Green Marketing

Waste management strategy

vk wnNe

Search Engine optimizaion

Q.2. Explain various buying motives
Q.3. What are the strategies of green marketing?
Q.4. What are the channels of digital marketing?

Q.5. What is the scope of international marketing?

Q.6. Write short notes (Any2)

[E

Objectives of international marketing

N

)

) Marketing Mix of green marketing
) Affiliate marketing
)

H W

Search Engine Optimisation

1. Digital marketing channel

2. Comparative cost advantage
3. Recycling and reuse

4. Psychological Influences

5. Sustainable Business Process
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Q.1 (A) Rad ST H1T:

1. R yddr 2 e A 3. dRm e 4. 3Nl fae

2. 3 3O TR UTGH AT da-TaR I UHTT 3.

1. ARPlde 2. AHSARRGY (Jafadd) 3. ARG 4. qrHTRSIh

1.3H 2.PRIES 3. UNESG 4. 0P Betel ARl

4 TR FIUURATHE ------TTG BT TR YU 30T il FHTHI BRI Fiel FHTGR Bl
1O 2. ®fFe 3. MEEd 4. STidd

Y Bl aTRe T Hifgdrd Yo, 3gaTd, fazawur St HieHg SHHTshHM
FROTTE U TG,

1. RN fauuE 2. uftbfoue Ardbfén 3. 99 favawor 4. 3-Ad faguH
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1. AR fauuE
2. URUTT STf07 4Rum
3. U9 ATl

4. HoRT HIRITG YRU

5. QMY SfSH AR

Q.2. TRaId fafdy g Wy o

Q.4. fefied AT &= I9d HIUId 3gd?

Q.5. SHTRRIBT Hich Tl et fergT?

Q6. feur fergr (@idgi)
1) TRIPIY fGuurHrET 3P
2) 8Rd fauurHr fauoe fiy
3) Thdiide fquur

4) QY 3 SATPHRRRE

1. fsiored fauoH <-a

2. TS W Braal

3. AR
4. HHRID UHIG

5. QMY aagg Ufehar

10
10

10

10

10






